Shoestring budget, stellar results:

Successful social media marketing with limited resources




Keys to social media success
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Audience

Understand your audience
Who are your best customers?
What types of customers
would you like to attract?
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Content

Platform

Select your platforms Create your content
What is going to get your Where should you focus
customers to stop and pay your efforts in social media?

attention to you in social media?
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Understand your audience

Current customers
* Who are your best, most profitable customers?
» What similarities do they share?

Potential customers
» What types of new customers do you want to attract?
* What will make them good customers?
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No-cost customer research with Facebook Audience Insights
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n = Audience Insights

CREATE AUDIENCE
Custom Audience

Location

UNITED STATES, FLORIDA
Orlando

+
Age and Gender
Interests
HOBBIES AND ACTIVITIES >
PETS

Dogs

Connections
Advanced
Behaviors

Language

M (New Audience)
200K - 250K monthly active people @

Demographics Page Likes

Household Income

Q 1 Shelby +

People on Facebook
Country: United States of America #

Location Activity Household Purchase

Home Ownership

Estimated income for US households based on survey responses and estimates using demograph.. US home ownership based o...

18%

9%
8%

-5% -6% -6% -5%

© 84% of audience matched

b Size

Relationship Status
Education

Work

Financial

Home

Market Segments.
Parents

Politics (US)

Life Events

76%

13%

1%

0.7%
I I - e
+8%

+11% % -99 +17% +19% -6%

© 86% of audience matched

Home Market Value

Number of adults and children who live in a single US home, ba... Estimated US home value based on survey responses and publ...

28%

21%
I ]

+28% % -14% -13%

© '82% of audience matched
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10% 1 1%

4%
L B e—
5%

5% +0% -42% +14% +27% -41% -57% -62%

© 73% of audience matched

S

What you can learn ,
» Age/Gender

* Household income
» Relationship status
« Education level

« Common job titles
 Home ownership

» Cash or credit

* Purchase behavior
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How to use Audience Insights

audience insight

audience insights

Search for
“audience
insights” on
Facebook

Choose an Audience to Start

A
i i i i i Everyone on Facebook
il 3

m People connected to you C h Oose a n
= audience

)
L}
A Custom Audience

Don't show this again

to start
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1 N 3

See All

Use Now

Business and Pages
> Scott MacLeod, Andrew Hodgkins and 410 other friends use this

n‘ Audience Insights

4

CREATE AUDIENCE
W (New Audience)
Custom Audience > 150m - 200m monthly active people @
iz v Demographics Page Likes .
Refine your

All United States

+ Country, region, or city Add or remove locations here to 1
change your selected audience. a u I e n Ce
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Select your platform

Audience informs your selection
« Average age

« Urban or rural

* More male or females

Resources inform your selection

* The more platforms you are on, the more
resources you need
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Start small. Start with Facebook

Facebook has the largest audience in the U.S.
« 68% of all online adults use Facebook
« Use is significantly higher for 18-49 year olds

You'll get your most bang for your
buck (and time) on Facebook
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% of U.S. adults who use each social j

65+

High school or less

Some college

College graduate

Less than $30,000

$30,000-$49,999

$50,000-$74,999

$75,000+

Urban

Suburban

Rural

Facebook
68%
67%
X
nkedin Twitter
25% 21%
28% 21%
|23% 21%
34% 36%
31% 22%
21% 18%
11% 6%
9% 14%
25% 24%
49% 28%
16% 18%
11% 16%
30% 26%
45% 30%
29% 22%
26% 21%
15% 19%
—
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What about the changes to the Facebook News Feed?

2018 Headlines

Marketers Say Facebook’s News Feed Update Will Be
‘Nail in the Coffin’ for Organic Post

Will This Facebook News Feed Update Kill
Struggling Businesses?

2012 Headlines  Your Facebook Page’s Organic Reach
Is About to Plummet

Facebook’s Algorithm Change Just Cut Your Brand’s Reach by Half
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Reach your audience through low-cost advertising

Target your audience

8:30 all ()

Create Audience

@ Orlando, Florida + 25mi v

Your audience location has been changed from United States to Orlando. Undo
Change

Summerfield

Behaviors > Purchase behavior > Pet products

Dog owners

Behaviors > Purchase behavior > Pet products

Dog owners
Suggestions Browse

Your audience size is defined. Good job!

Potential Audience Size: 170,000 people @

e [EY

Boost high
performance posts

How Making the Switch to Fecal Antigen Testing
Improved My Practice

Intestinal parasite infections are common everywhere and even more so in
dogs living in Fort Lauderdale, Florida where | own my small veterinary...

BLOG.IDEXX.COM

Get More Likes, Comments and Shares
This post is performing better than 85% of other posts on your Page.
Boost it to get more great results.

Boost Post



Create your content

5 rules for effective content

1. Know your audience

Be informative, interesting or relevant
Be brief

Use video

o & b

Don’t be overly promotional
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Great content examples

Informative and Relevant

8:30 all (e

Falmouth Veterinary Hospital
December 14, 2017 at 10:55am - @

'Tis the season for holiday travel! If your dog or cat is making the trip
with you, be sure that they are up-to-date on their vaccinations and have
the medications they need before you take off.

ARE YOUR PETS .

VACCINATED FOR
THIS HOLIDAY
SEASON?
€3 MERCK

Animal Health

o) Like (D Comment 2> Share

Video

= TODAY

8:30 all ()

& Fox Hollow Animal Hospital
April 27,2017 - @

Sometimes your patient just needs you to go the extra mile to make them
feel comfortable when they're here for the day to have surgery. Dr. Ross
has mastered the technique and sweet Ruby was so thankful for that @

#FoxHollowVet

838K Views



Create videos for free using Facebook Live

Facebook Live
videos will be be
prioritized after the
news feed update

facebook

LIVE

=
g Corey Ponder o
L@ Look at them. Amazing.

Uzair Chutani
!‘ I can't imagine how anyone gets work
done with these guys around the office.

> Shirley Ip
* What kind of puppies are they?

[ 'lll‘ Hani Ahir
B OMG! They are so adorable!

)
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Tips A\//~

 Plan Live sessions into your =
content calendar, like weekly
pet care how-to’s

 Enlist a team member to read
the comments so you can
answer any live questions

 Ask your audience to
subscribe to Live notifications
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Low-cost content is curated content

This Week: January 8-14
INFECTIOUS DISEASES & ZOONOSES

This common canine disease
extremely contagious—and
preventable.
https://goo.gl/EULAFG

Click here to copy this post

9
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Share content from other
veterinary, and pet-parent sources

« |IDEXX.com/sdma

« Veterinary Team Brief’s social calendar
* Pet Health Network

« Steve Dale

« AAHA
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Questions?

Connect with us in Booth 2524.



